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CPSIA 2008 Information for Ink Manufacturers

The Consumer Product Safety Improvement Act of 2008 (CPSIA) established new consumer product
requirements which have the potential to have a substantial impact on graphic arts related products.
These include:

e Lead concentration restrictions in paint and other surface coatings

lead and other heavy metals concentrations restrictions in children’s products

phthalates concentration restrictions in children’s products and child care articles

Designation of conformance certification and third party testing requirements

Adoption of ASTM F963-07 as a Consumer Product Safety Commission standard

Following are details and definitions related to the CPSIA which may be of use in responding to
customer inquiries on the applicability of the CPSIA to children’s products/childcare articles on which
printing ink is used.

General Lead Ban

The CPSIA bans children’s products containing lead in the following concentrations :
Lead Concentration (PPM) Effective Date Certfication/Testing
600 Feb. 10, 2009 General Conformity Certification
300 Aug. 14, 2009 Third party testing/certification required
100* Aug. 14, 2011 Third party testing/certification required

* if technologically feasible

Phthalates Ban
The CPSIA bans products containing more than 0.1% of the phthalates listed below:

Effective General Conformity | 3" Party Testing
Peramanent Ban Date Certification Required Required

di-(2-ethylhexyl) phthalate

dibutyl phthalate

benzyl phthalate

Interim Ban Feb. 10, 2009 Feb. 10, 2009 Sept. 2009

diisononyl phthalate

diisodecyl phthalate

di-n-octyl phthalate

Packaging — Children’s Products

According to the Consumer Product Safety Commission, packaging is generally not intended for use
by children, given that most packaging is discarded and is not used or played with as a children’s
product. However, if the packaging is intended to be reused, or used in conjunction with the children’s
product, such as a heavy gauge reusable bag used to hold blocks, it becomes a component or part of
the product, and would be subject to the lead requirements of CPSIA

Books, posters, printed gameboards, etc. See Children’s Product definition below.




Lead Paint Ban

The CPSIA established a more stringent requirement for lead paint (and other similar surface
coatings) reducing the limits from 0.06% to 0.009% (16 CFR 1303.1). This requirement applies to
paints and other similar surface coatings. 16 CFR 1303.2(b)(1) specifically excludes printing inks
from the definition of paint and other similar surface coatings.

Lead Concentration (PPM) Effective Date Certification/Testing
600 Nov. 12, 2008 General Conformity Certification
600 Dec. 21, 2008 Third party testing/certification required
90 Aug. 14, 2009 Third party testing/certification required

Adoption of ASTM F963-07 as a Consumer Product Safety Standard

The CPSIA adopts ASTM F963-07 as a Consumer Product Safety Commission standard.
Accordingly, this action places limits on the amount of heavy metals (hamely antimony, arsenic,
barium, cadmium, chromium, mercury and selenium) based on the soluble portion of that material
using a specified extraction methodology given in the standard. Toys manufactured after February 10,
2009 will have to meet these requirements.

Table 1 from ASTM F963-07
Maximum Soluble Migrated Element in PPM (mg/kg)

Antimony | Arsenic Barium Cadmium | Chromium | Lead Mercury Selenium
Sh As Ba Cd Cr Pb Hg Se
60 25 1000 75 60 90 60 500
Compliance Schedule — F963-07
Feb. 10, 2009 General Conformity Certification
Sept. 2009 Third party testing/certification
Definitions

Child care article

The term “child care article” means a consumer product designed or intended by the manufacturer to
facilitate sleep or the feeding of children age 3 and younger, or to help such children with sucking or
teething.

Children’s Product

A “children’s product” means a consumer product designed or intended primarily for
children 12 years of age or younger. In determining whether a consumer product is primarily intended
for a child 12 years of age or younger, the following factors will be considered:

* A statement by the manufacturer about the intended use of the product, including
a label on the product if such statement is reasonable.

» Whether the product is represented in its packaging, display, promotion or
advertising as appropriate for use by children 12 years of age or younger.

» Whether the product is commonly recognized by consumers as being intended for
use by a child 12 years of age or younger.

» The Age Determination Guidelines issued by the Commission staff in September
2002, and any successor to such guidelines

This definition includes children’s books, cassettes and CD's, printed game boards, posters and other
printed goods used for children's education.

General Conformity Certification
General conformity certifications (GCC) are required for all products subject to CPSC bans and
standards. GCC do not need to be based on testing done by a third-party laboratory. Certification



must be based on a test of the product or a “reasonable testing program. The CPSC has indicated
that XRF (x-ray fluorescence) type analysis is suitable for this type of certification.

Third Party Testing

The CPSIA imposes an additional third-party testing requirement for all consumer products primarily
intended for children twelve years of age or younger. Every manufacturer (including an importer) or
private labeler of a children’s product must have its product tested by an accredited independent
testing lab and, based on the testing, must issue a certificate that the product meets all applicable
CPSC requirements



